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Business Capital, QRIS Usage, Code Indonesian Standard (QRIS) usage, and promotion on the income of
Promotion, Micro Business micro businesses in the fashion sector in Cirebon City, Indonesia. Micro
Income, Creative Economy businesses play a strategic role in supporting the local economy and
Sector. creating employment opportunities. However, their development continues

to face several challenges, including limited access to capital, the adoption
of digital payment technologies, and the effectiveness of promotional
strategies. This study employed a quantitative approach using a descriptive
method. The research population consisted of 129 micro businesses in the
fashion sector registered in Cirebon City, from which 57 respondents were
selected using probability sampling with a simple random sampling
technique. Primary data were collected through questionnaires and
analyzed using multiple linear regression with the assistance of Statistical
To cite in APA style Package for the Social Sciences (SPSS) version 25. The findings indicate
that business capital, QRIS usage, and promotion simultaneously have a
statistically significant effect on micro-business income, with a significance
value of 0.006. However, the partial test results reveal that only QRIS
usage has a statistically significant effect on income, with a significance
value of 0.039. In contrast, business capital (0.061) and promotion (0.336)
do not have statistically significant effects at the 5% significance level.
These findings suggest that digital payment adoption is an important
factor in supporting the income of fashion micro businesses in Cirebon
City. Therefore, business owners are encouraged to optimize QRIS usage
while improving financial management and developing more effective
promotional strategies to strengthen business performance and
sustainability.
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Introduction

Micro, Small, and Medium Enterprises (MSMESs) play an important role in the
national economy. Based on data from the Ministry of Cooperatives and Small and
Medium Enterprises (Kemenkop UKM) and the Central Statistics Agency (BPS), in
2023 there will be around 66 million MSME players contributing around 61% to the
Gross Domestic Product (GDP) with a value of Rp 9,560 trillion and employing
around 117 million people or 97% of the total workforce (Hapsari et al., 2024; Yusuf
et al, 2017). This fact shows that the MSME sector creates broad economic
opportunities and is the main source of livelihood for many families, especially in
areas that are not yet reached by the formal sector.

At the regional level, Cirebon City is one of the areas that shows a fairly high
dynamic growth of MSMEs, especially in the trade sector. Data from the Central
Statistics Agency (2024) shows that the trade sector is the largest contributor to the
Gross Regional Domestic Product (GRDP) of Cirebon City at 28.28%. The MSME
sector in Cirebon City contributed 10.74% to the GRDP and a growth rate of 5.01%
in 2023 (Central Statistics Agency, 2024). Its strategic geographical location on the
Pantura route connecting Jakarta, Cirebon, Semarang, and Surabaya makes this city
one of the important centers in West Java (Fitriyana et al., 2024; Haida et al, 2026).
This position makes Cirebon a major hub in the trade and transportation network,
thus having great potential for the development of the MSME sector.

Based on data from the Central Statistics Agency on the Number of Micro,
Small, and Medium Enterprises by subdistrict in 2020, it is known that the city of
Cirebon has a total of 2,206 business units spread across five subdistricts, with 1,390
micro enterprises, 593 small enterprises, and 223 medium enterprises (BPS, 2020).
Overall, this data reflects the economic characteristics of Cirebon City, which is
dominated by micro businesses, as well as the opportunities for business sector
development in each subdistrict. Micro businesses are independent businesses
engaged in economic activities and operating independently, not as part of or a
branch of a larger company. These businesses are owned and managed by
individuals or companies that qualify as small businesses under the provisions of
the law (Soemitra et al., 2023; Wartoyo et al, 2024). This type of business includes
various informal business activities, such as home-based fashion industries and
other small businesses, such as small food stalls or small shops (Salim et al., 2024).

More specifically, micro businesses in Cirebon City are dominated by several
sectors, including culinary, automotive, and manufacturing. The fashion micro-
business sector in Cirebon City in 2022 Cirebon City had 129 micro-businesses in the
fashion sector (DKUMPP, 2023). This shows growing potential, although the
number is smaller than in the culinary sector. The fashion sector in Cirebon City
shows great opportunities for growth by taking advantage of market trends and
creativity.
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Fashion is often defined as a trend or style that is followed by most people
during a certain period of time. According to Mary D. Troxell and Elaine Stone in
their book Fashion Merchandising (1981), fashion is a style that is recognized and
used by most groups of people within a certain period of time. In general, fashion
includes fashion, style, dress, or clothing. Fashion products include manufactured
goods, such as clothing, pants, bags, shoes, and other accessories designed to
enhance the wearer's appearance (Sudarmi et al., 2024; Wartoyo et al, 2024).

The transition from manual to digital systems has become an urgent necessity
due to technological developments and demands for efficiency. The 4.0 industrial
revolution poses a major challenge for micro-enterprises, especially those with
limited human resources and technology. Micro-enterprises that previously
operated traditionally must now adopt digitalization in order to survive. Micro
businesses, including those in the fashion sector, face various challenges, such as
declining income, low quality of human resources, limitations in management,
marketing, technology, access to information, and capital. Factors such as capital,
number of workers, and use of technology play an important role in determining
business income (Rizza Megasari et al., 2019; Budiyono et al, 2026; Budiman et al,
2025).

Micro businesses in the fashion sector in the city of Cirebon face various
challenges, such as limited capital, low quality human resources, limited technology,
and suboptimal promotion and digitization of businesses. In the digital age and the
4.0 industrial revolution, the adoption of technologies such as the Indonesian
Standard Quick Response Code (QRIS) is important in expanding market access and
transaction efficiency. Adequate business capital, the use of QRIS as a means of
digital transaction, and appropriate promotional strategies are three important
factors that can influence the growth of micro businesses in this sector.

Based on the above background, the author is interested in determining how
business capital, the use of QRIS, and promotion affect the income of micro
businesses in the fashion industry in Cirebon City.

Method

This study uses a quantitative approach with descriptive methods. A
quantitative approach was chosen because it is suitable for measuring relationships
between variables objectively and analyzing the influence between variables
through numerical data. According to Creswell (2014), quantitative research is used
to test theories by measuring relationships between variables using statistical data.
The descriptive method in this study serves to provide a factual and systematic
description of the influence of business capital, QRIS usage, and promotion on the
income of micro businesses in the fashion sector in the city of Cirebon.

The selection of descriptive quantitative methods was based on several
considerations. First, this method allows for empirical testing of hypotheses with
generalizable results. This is in line with Kerlinger and Lee's (2000) view that

291



CIEBER: Contemporary Islamic Economic and Business Review, Vol. 2 No. 3, 2026.

quantitative research is oriented toward testing theories and measuring variables
that can be observed objectively. Second, the characteristics of the research
population, namely micro-business actors, allow the use of questionnaires to obtain
measurable numerical data. Third, this method is in line with the research objectives,
which are not only to describe the phenomenon but also to analyze the influence
between variables through multiple linear regression tests.

Other methods, such as qualitative and mixed methods, were not used because
they were not appropriate for the focus of the study. The qualitative approach
emphasizes the exploration of meaning and the subjective experiences of business
actors, rather than testing the relationship between variables. While mixed methods
can indeed provide more comprehensive results, they require more time, money,
and resources, and are not necessary in research that focuses on statistically
measuring influence. As stated by Neuman (2014), quantitative approaches are more
appropriate when the research objective is to test theories and explain causal
relationships between measurable variables.

To strengthen the methodological foundation, this study also refers to
Sugiyono's (2021) guidelines, which explain that descriptive quantitative methods
are used to describe existing phenomena and test the relationship between variables
based on numerical data obtained from a specific population. Furthermore, this
approach is in line with the opinion of Sekaran and Bougie (2016) that quantitative
methods enable systematic, objective, and replicable data analysis, so that research
results can be used for evidence-based decision making.

Thus, the use of descriptive quantitative methods in this study is based on the
objective of measuring the effect of independent variables on dependent variables
in a measurable and objective manner. This approach allows researchers to produce
valid and reliable findings regarding the factors that influence the income of micro-
enterprises in the fashion sector in Cirebon City, as well as providing an empirical
basis for the development of local economic policies based on the digitization of
micro-enterprises.

Result and Discussion
Descriptive Statistical Test Results

The variables analyzed in this study include business capital (X1), QRIS usage
(X2), promotion (X3), and income (Y). By measuring these descriptive statistics, it is
hoped that a clearer understanding of the characteristics of the respondents' data
and the variations among them can be obtained. The following are the results of the
descriptive statistical tests obtained in this study:
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Table 1
Descriptive Statistics
N Minimum Maximum Mean Std. Deviation

Capital 57 9 20 16.44 2.639
QRIS 57 10 20  16.39 3.075
Promotin 57 7 20 16.33 2.767
Revenue 57 11 20 16.44 2.557
Valid N 57

(listwise)

Source: Processed Primary Data (SPSS 25 Output), 2025

Based on the descriptive statistics shown in the table, the number of samples
used in this study was 57. The Business Capital variable had a minimum value of 9
and a maximum value of 20. The average value of business capital owned by
respondents was 16.44, with a standard deviation of 2.639, indicating that there was
not too much variation in the amount of business capital owned by micro businesses.

The QRIS usage variable has a minimum value of 10 and a maximum value of
20. The average QRIS usage is 16.39, with a standard deviation of 3.075. This
standard deviation value indicates that there is a significant difference in the level
of QRIS usage among respondents. The Promotion variable has a minimum value of
7 and a maximum value of 20. The average promotion level carried out by micro
businesses is 16.33, with a standard deviation of 2.767. This shows that even though
there are variations in the intensity of promotion carried out, the majority of micro
businesses still have a relatively high promotion level. The Income variable has a
minimum value of 11 and a maximum value of 20. The average income of micro
businesses in this study is 16.44, with a standard deviation of 2.557. This value
indicates that most businesses have fairly stable incomes with not too much
variation.

Hypothesis Test Results

Table 2
Hypothesis Test of Partial Test (t-Test)

Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 8949.675 1847.726 4.844 .000
Capital 277 145 276 1911 .061
QRIS 273 129 315 2115 .039
Promotion -137 142 -139 -971 336

Source: Processed Primary Data (SPSS 25 Output), 2025
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Looking at the partial test results in Table 10, it can be concluded that only
the QRIS usage variable (X2) has a partial effect on income (Y). Meanwhile, the
Business Capital (X1) and Promotion (X3) variables have no partial effect on
income (Y). Based on the SPSS output results in Table 10, it can be seen that the

test results conclude that:

a. In general, business capital does not affect the income of micro businesses in
the fashion sector in Cirebon City. This can be proven by the calculated t-
value of 1.911 < t-table, which is 2.005752.

b. The use of QRIS has a partial effect on the income of micro businesses in the
fashion sector in Cirebon City. This can be proven by the calculated t-value of
2.115 > the table t-value of 2.005752.

c. In general, promotions have no effect on the income of micro businesses in
the fashion sector in Cirebon City. This can be proven by the calculated t-
value of -0.971 < t-table, which is 2.005752.

By looking at the Unstandardized Beta values in the table above, the

multiple linear regression equation can be formulated as follows:
Y = a+ biX1 + b2Xo+ ... + bi Xk
Y =8949.675 + 0,277 X1 + 0,273 Xz - 0,137 X

The constant value of 8949.675 indicates that if the variables Business Capital
(X1), QRIS Usage (X2), and Promotion (X3) are considered constant or zero, then the
income of micro businesses in Cirebon City remains positive at 8949.675.

The regression coefficient for the Business Capital variable (X;) is 0.277,
meaning that when business capital increases by one unit, while other variables
remain constant, income will increase by 0.277. However, the significance value of
0.061 indicates that the effect is not significant at a 95% confidence level, but it can
still be said to have a weak effect at a 10% significance level.

The regression coefficient for the QRIS usage variable (X;) is 0.273, which
means that when QRIS usage increases by one unit, while other variables remain
constant, income will increase by 0.273. The significance value of 0.039 indicates that
this variable has a significant effect on income (p-value < 0.05), thus, higher QRIS
usage can help increase microbusiness income.

The regression coefficient for the Promotion variable (X3) is negative at -0.137,
which means that when promotion increases by one unit, while other variables
remain constant, it will actually decrease revenue by 0.137. However, the
significance value of 0.336 indicates that the effect is not significant on revenue (p-
value > 0.05). This could be due to ineffective promotional strategies or promotional
costs that are greater than the impact of the resulting increase in income.
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Tabel 3
Simultaneous Test Results (F test)
ANOVA-?
Sum of Mean
Model Squares df Square F Sig.
1 Regression 85352482.925 3 28450827.64 4.571 .006°
2
Residual 329891521.39 53 6224368.328
1
Total 415244004.31 56
6

a. Dependent Variable: Pendapatan
b. Predictors: (Constant), Promosi, Modal Usaha, Penggunaan QRIS
Source: Processed Primary Data (SPSS 25 Output), 2025

Based on the table above, the SPSS output results explain that the calculated
F result of 4.571 > F table, which is 2.78, so it can be concluded that Business
Capital, QRIS Use, and Promotion together have a significant effect on the
income of micro businesses in the fashion sector in Cirebon City.

Determination Coefficient Test Results (R?)

Tabel 4

Determinant Coefficient Test Results (R?)

Model Summary®

Mode R Adjusted R Std. Error of
1 R Square Square  the Estimate
1 4532 206 161 2494868

Source: Processed Primary Data (SPSS 25 Output), 2025

Based on the table above, it can be seen that the Adjusted R Square value is
0.161 (16.1%), which means that the independent variables X (business capital,
use of QRIS, and promotion) can only explain 16.1% of the variance in the
dependent variable Y (income). This indicates that there are still other variables
outside the model that affect Income by 83.9%.
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The Effect of Business Capital on MSMEs’ Income

In general, business capital does not affect the income of micro businesses in the
tashion sector in Cirebon City. This can be proven by the calculated t-value of 1.911
< t-table, which is 2.005752. This is in line with the research conducted by
Alkumairoh and Warsitasari (2022) in the journal “The Effect of Business Capital,
Working Hours, and Business Duration on the Income of Micro, Small, and Medium
Enterprises in the Wonodadi District Market, Blitar Regency,” which shows that
business capital does not have a significant effect on the income of MSMEs. The
amount of capital does not necessarily have an impact on increasing income, because
without being balanced with high consumer interest, there may be a decline in the
quality of goods and the risk of damage to goods, which causes losses for traders
(Alkumairoh & Warsitasari, 2022; Habibah et al, 2025).

However, other studies have found that business capital has a significant effect
on microbusiness income. For example, research conducted by Zakaria, Arham, and
Badu (2024) in the journal “The Effect of Business Capital on the Income of Micro,
Small, and Medium Food and Beverage Businesses in Gorontalo City” found that
business capital has a positive and significant effect on MSME income. The greater
the available business capital, the higher the income that can be obtained (Zakaria et
al., 2024; Zannah et al, 2026).

In the city of Cirebon, particularly in micro businesses in the fashion industry,
difficulties in marketing are a factor that hinders the positive impact of capital on
income. Many micro business owners in the fashion industry face obstacles in
reaching a wider market, lack effective promotion, and have limited understanding
of market trends. Although they have sufficient capital to purchase raw materials or
improve product quality, without the right marketing strategy, their products
cannot compete with other products that are better known to consumers. This shows
that business capital alone is not enough to increase income, and other factors such
as marketing, networking, and market understanding are also very important.

The Effect of QRIS Use on MSMEs’ Income

The use of QRIS has a partial effect on the income of micro businesses in the fashion
sector in the city of Cirebon. This can be proven by the calculated t-value of 2.115 >
t-table of 2.005752. Based on research conducted by Alifia, Permana, and
Harnovinsah (2024) in the journal “Analysis of QRIS Use on MSME Income
Growth,” the use of QRIS has been proven to have a significant effect on increasing
MSME income. The more QRIS users there are and the higher the volume and
nominal value of transactions per merchant, the greater the income earned by
MSMEs. QRIS makes it easier for businesses to accept payments without having to

make large investments, while also allowing them to reach customers of various
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ages who prefer digital payments over cash transactions (Nadhifa Alifia et al., 2024;
Wartoyo et al, 2026).

The use of QRIS can expand the market for micro businesses, especially in the
fashion sector, because consumers who do not carry cash can still make purchases
through more flexible digital payment methods. As the trend of digital payments
grows, more and more consumers are choosing to use QRIS because of its
convenience and security. This certainly has an impact on increasing the income of
micro businesses, because transactions become more efficient and easier to carry out.

However, despite the positive impact of QRIS usage, there are several factors
that need to be considered, such as the level of digital literacy among micro-business
owners. Many micro-business owners in Cirebon City, especially those in the
fashion industry, still find it difficult to understand and operate digital payment
systems. Therefore, education and assistance are needed to help business owners
make optimal use of QRIS, so that they can reap the maximum benefits in terms of
increasing their income.

The Effect of Promotion on MSMEs’ Income

In general, promotions have no effect on the income of micro businesses in the
fashion sector in the city of Cirebon. This can be proven by the calculated t-value of
-0.971 < t-table, which is 2.005752. This result is not in line with the research
conducted by Parluhutan and Setiawan (2020) in the journal “The Influence of
Capital, Business Experience, Promotional Strategies, and Education on the Profits
of Fashion MSME Actors in the Online Marketplace in Semarang City”. The study
shows that promotional strategies have a significant effect on increasing the profits
of fashion MSMEs. They found that the use of effective promotional strategies, such
as advertising, personal selling, sales promotions, and direct marketing, can increase
consumer appeal and encourage increased income for fashion MSME players who
sell online (Parluhutan & Setiawan, 2020; Dwi et al, 2026; Wati et al, 2025).

However, in Cirebon City, promotions carried out by micro-businesses in the
tashion sector have not been optimal. Many businesses still rely on traditional
promotional methods such as word-of-mouth marketing and putting up banners
around their stores, which are less effective in reaching a wider market. In addition,
the low utilization of digital marketing and limited advertising budgets mean that
promotions have not had a significant impact on increasing revenue.

In addition to promotional strategies that are not yet optimal, people's
purchasing power and the level of competition also affect the effectiveness of
promotions. If people's purchasing power is low or there are many competitors with
better-known products, promotional efforts by micro businesses will not yield

optimal results in terms of increasing revenue. This shows that promotions must be
supported by more effective and innovative marketing strategies in order to increase
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consumer appeal and have an impact on increasing the revenue of micro businesses
in the fashion sector in Cirebon City.

Discussion

Based on the SPSS output results, the calculated f value of 4.571 is greater than
the table f value of 2.78. Therefore, it can be concluded that business capital, QRIS
usage, and promotion together have a significant effect on the income of micro
businesses in the fashion sector in Cirebon City.

According to the theory of entrepreneurial economics first introduced by Max
Weber in his work “The Protestant Ethic and the Spirit of Capitalism” (1930), which
links entrepreneurship with rational capitalism. Weber emphasized that the drive
for wealth accumulation, accompanied by a frugal and efficient lifestyle, forms the
basis for entrepreneurship that supports economic growth. This idea was later
developed by Joseph Schumpeter (1934) through the concept of “creative
destruction,” in which entrepreneurs create innovations that disrupt old market
structures and build new economic structures. Schumpeter explained that these
innovations include the creation of new products, production methods, new
markets, or new combinations in industrial organization, which ultimately create
sustainable economic growth (Mintardjo et al., 2020; Haida et al, 2025).

In the context of micro businesses in the fashion industry in Cirebon City, this
theory is relevant because it emphasizes that innovation and opportunity utilization
are key factors in increasing business income. According to Drucker (1985, in
Muladi, 2011) in his work “Innovation and Entrepreneurship,” entrepreneurship
theory developed through three main stages: business opportunity theory
(economics), people's response to opportunities theory (sociology and psychology),
and behavior theory. Based on the economic theory of entrepreneurship, micro-
businesses are a response to the readiness to take advantage of business
opportunities, supported by economic factors such as capital, government
regulations, and digital technologies such as QRIS.

Uncertainty about the future often drives individuals to become entrepreneurs,
while advances in technology, communication, and information increasingly help
entrepreneurs recognize and better utilize opportunities. In this regard, QRIS as a
digital payment system is one of the innovations that enables micro businesses to
improve transaction efficiency, expand market reach, and accelerate capital
turnover. This is in line with the research by Bhattarai et al. (2023), which shows that
the use of digital payment technology can improve the operational efficiency of
micro businesses (Bhattarai et al., 2023; Putri et al, 2025).

Business capital plays an important role in supporting innovation and growth
in micro businesses. With adequate capital, business owners can increase production
capacity and product quality, as well as adopt new technologies such as QRIS. In
addition, business capital enables investment in broader and more innovative
marketing strategies. According to Parluhut and Setiawan (2020), the results of their
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research show that business capital plays an important role in increasing production
and operational capacity, while the right promotional strategies can increase
competitiveness and the number of customers. This indicates that a combination of
sufficient business capital and effective promotional strategies enables micro
businesses to optimize market opportunities, thereby increasing business income
(Parluhutan & Setiawan, 2020; Febri et al, 2025; Maharani et al, 2025).

Promotion is a key factor in attracting customers and increasing sales volume.
Through effective promotion, micro businesses can create brand awareness, attract
new customers, and strengthen consumer loyalty. Research by Mey Rahayu (2017)
and Budiman (2025) shows that the right promotion can increase the
competitiveness of micro businesses in a competitive market (Mey Rahayu, 2017;
Budiman et al, 2025 ).

Based on the respondents’ answers from the questionnaire in this study, the
majority of micro businesses in the fashion sector in Cirebon City stated that
business capital, promotion, and the use of QRIS are important factors that affect
their income. This indicates that these three factors must be optimized
simultaneously so that micro businesses can develop sustainably.

Entrepreneurial economics theory provides a conceptual foundation for
understanding how innovation, risk management, business capital, and resource
utilization can increase microenterprise income. By integrating adequate business
capital, effective promotional strategies, and the use of digital technologies such as
QRIS, microentrepreneurs can create a competitive advantage in the market. This
theory also provides a framework for policymakers to design programs that support
microenterprise development, thereby contributing to local and national economic
growth.

Conclusion

The findings of this study demonstrate that the effects of business capital, QRIS
adoption, and promotion on the income of microbusinesses operating in the fashion
sector in Cirebon City vary depending on whether these factors are examined
individually or collectively. The partial regression results reveal that QRIS adoption
is the only variable that has a statistically significant effect on microbusiness income,
whereas business capital and promotion do not exhibit statistically significant
individual effects. This finding highlights the potential importance of digital
payment adoption in supporting microbusiness revenue generation, particularly in
a business environment increasingly shaped by digital transactions and changing
consumer payment preferences. The significance of QRIS suggests that the
integration of digital payment facilities may contribute to a more convenient
purchasing process, facilitate transaction completion, and expand opportunities for
businesses to serve customers who prefer cashless payments. By contrast, the
insignificant effects of business capital and promotion indicate that the availability
of financial resources and promotional activities does not necessarily translate
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directly into higher income. Their effectiveness may depend on how capital is
allocated, the efficiency of business operations, the relevance of promotional
strategies, and the characteristics of the target market. Nevertheless, these results
should not be interpreted as evidence that capital and promotion are inherently
unimportant; rather, they suggest that their individual contributions were not
statistically established within the model and sample examined. The simultaneous
regression results further demonstrate that business capital, QRIS adoption, and
promotion collectively have a statistically significant effect on microbusiness
income. This finding indicates that the three variables, when considered together,
provide a statistically meaningful explanation of income variation, even though only
QRIS adoption demonstrates a significant individual effect. Accordingly, the
relationship between business resources, digital payment adoption, and
promotional activities should be understood as potentially interconnected rather
than as a collection of entirely independent influences.

The adoption of QRIS should also be accompanied by adequate digital literacy,
reliable transaction management, and strategies for retaining customers so that
technological convenience can be translated into sustainable business performance.
For policymakers and institutions supporting micro, small, and medium-sized
enterprises, these findings emphasize the importance of combining digital payment
facilitation with managerial training, financial capability development, and
evidence-based marketing assistance. Future research should expand the analytical
model by incorporating additional business-level and market-level variables, using
broader samples and, where feasible, longitudinal data to examine changes in
income over time. Further studies could also investigate the mechanisms through
which QRIS adoption relates to business income and whether its effects vary
according to business scale, customer characteristics, and the intensity of digital
transactions. Overall, this study contributes empirical evidence that QRIS adoption
is significantly associated with microbusiness income in the fashion sector in
Cirebon City, while also demonstrating that a more comprehensive,
multidimensional approach is needed to explain and strengthen the income
performance of microbusinesses.
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